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« Refinement in the heart of the Jardin des Quiétudes...
at the gates of Paris»
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You are mwvited to a captivating exploration at @&
the heart of a place steeped in history! Through
these pages, you will discover the fruits of our 5

unwavering dedication, guided by attention to detail &
and a desire to push the boundaries of excellence.

Each item n this collection has been carefully crafted to immerse you mn a
world where everymomentis an extraordinary experience.

We are committed to creating an environment that exceeds expectations and
stimulates your senses, offering you unforgettable moments filled with
authentic emotions. Our ambition 1s to transcend norms and redefine the
standards of hospitality.

But beyond excellence, our commitment 1s to the future. We aspire to
responsible hospitality, where our i1mpact on the environment and the
community 1s at the heart of our concerns. By combining our creativity with a
sustainable approach, we want to shape a better future, together.

This handbook is the fruit of a dedicated and passionate team, driven by a
constant desire to push back the boundaries of what 1s possible. Every page
reflects our relentless quest for innovation and improvement.

We hope this booklet will arise your enthusiasm and curiosity and mspire you
to experience exceptional moments with us. On behalf of our entire team, I
would like to thank you for sharing this adventure with us and for being part of
our quest for more refined, more responsible and more human hospitality.

Camille Devaux,
General Manager.




« The most Parisian and refined country house »
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Marguerite de Valois, also known as "Queen Margot," was an intriguing
woman, one of the most cultured political figures of her time. She turned this
Domain into the perfect place to easily retreatfrom the hustle of Paris into a
unique setting. A haven of tranquility preserved and maintained by the
wisdom of the next occupants, the priests of Saint-Sulpice.

Today, under the expert hands of the architects from the JM Wilmotte firm,
the Domaine Reine Margot s transforming into a unique hotel, at the gates of
Paris, where the history of the place tangles with the one of its guests.

-

Whether you come to enjoy a breathtaking view of Paris and its legendary
Faffel Tower from the garden or from your room, be surprised by an aromatic
cocktail, savor rum at Monastic nestled in the former chapel, indulge in the
vegetarian and gourmet cuisine of Marguerite 1606, soothe your body and
mind at the spa with sensory treatments by Anne Semonin or the
choreographed movement of a yoga session... The Domaine Reine Margot
offers a sensory journey, a bucolic spirit that reconnects with oneself, others,
and nature.

So, for the residents of Issy, Paris, and those from even farther away, visiting 1s
like entering a revitalizing bubble, a place that 1s self-suthicient and vibrates at
its own rhythm: that of the seasons and the stories written every day by its
protagonists, guests, craftsmen, staff, and ambassadors. This community living
at the gates of Paris 1s like a contemporaryroyal court, cultivates this unique
place, its way of life, and its history.

The Domaine Reine Margotis the most Parisian of country houses, an almost
hidden interlude that captures the imagination of those who wish to live a
timeless experience... X
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DOMAINE REINE MARGOT

RECEPTION 01 87 53 65 87

Sulpice Pavilion | Valet Parking, Concierge services
Welcome area: grand lobby

INDIVIDUAL RESERVATION 0187536571

83 rooms & suites,
View on the Eiffel Tower and garden

B D

MARGUERITE 1606 RESTAURANT 0187 536581
French bistronomic cuisine | 3 terraces
Room service 24/7

COCKTAILBAR & SPEAKEASY 0187 536581
Marguerite 1606 : Cocktail Bar
Monastic : Rum Bar

I

GROUPS & EVENTS 0187 536573

3 lounges, 1 Studio, 1 chapel, 1 greenhouse,
1 restaurant, 1 bar, 3 terraces, 1 chapel, 1 garden

SPA 01 87 5365 83
Fitness and Yoga room, Private Sports Coaching

Swimming pool, Sauna, Hammam, Solartum

3 Massage Cabins

IN THE HEART OF THE GARDEN
Terraces, Grassed pathways, heated greenhouse, Solarium,

Garden et Orchard
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Camulle Devaux
General Manager

Stamislas Denet Mohamed Youbel
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Director

Jean-Philippe Perol
The Chef

Gaelle Glavieux

Benjamin Rhode Financial Director

Executive Housekeeper



Individuals & Groups

SALES AND MARKETING DEPARTMENT

Nelly Quenon
Sales and Marketing Director
nelly.quenon@accor.com

06 27 30 14 29

INDIVIDUAL RESERVATIONS (Rooms) \

Paule Adler
Reservations Manager
pauline.adler@accor.com

01 87 53 65 71

GROUPS AND EVENTS RESERVATIONS

Richard Fontana
Sales and Events coordinator
richard.fontana@accor.com

01 87 53 65 73 /

@ RESTAURANT & BAR RESERVATIONS

0187 536581

& SPA / FITNESS RESERVATIONS
0187 536583
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EXPERIENCES TO LIVE WITHIN THE DOMAINE

In this handbook, you will discover all the elements that make our
hotel such a unique place. First, it 1s its history, the grandeur of its
past occupants, 1its architecture, and its refined surroundings that will
captivate you. These strengths, these pillars, are immutable and
eternal. They will satisty your desires for discovery, authenticity,
prestige, and culture.

Now, we are writing a new chapter in 1ts history, with new protagonists, and new
occupants: the hotel's guests, 1its staff, and 1ts ambassadors who, together, will bring new
life mto this extraordinary heritage. The Domame has always been a land of refuge,
welcome, and hospitality. It 1s up to all of us to honor these same values of hospitality
and sharing, in line with the mission entrusted to us.

It 1s now our turn to make you experience memorable moments, so that you too can
take away memories filled with authenticity and magic, as that 1s the very essence of the
MGallery Collection hotels. Thus, we will draw upon all our creativity, our love for our
professions, our sense of welcome, our passion for gastronomy, and the high regard we
hold for the customer relationship to offer you unforgettable experiences and a level of
service that fits this prestigious establishment.

These experiences will revolve around art, culture, gastronomy, and sports; they will be
lived through a rum tasting in a private chapel, a mixology class, a sensory journey at
the spa, a painting and wine workshop, a yoga class in the garden, an Easter egg hunt
with your children, a cooking class with our Chef, or even an imtiatory journey from
the kitchen garden to the massage cabin.

We aim to priorntize exclusive experiences that will evolve with the seasons, events, and
traditions. They will be conceived and executed as much as possible by the hotel staff
or local actors, in order to continue strengthemng the bond that unites us with our
customers and to fulfill the desire for hospitality that drives us and 1s at the heart of our
profession.

Nelly Quenon
Director of Sales and Marketing
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DESTINATION
ISSY-LES-MOULINEAUX

Renowned for its rich heritage and history, sustainable development, green
spaces, and parks, Issy-Les-Moulineaux has an ideal location for both
business and leisure clientele. Located just 2 metro stops away from Paris
and the Paris Expo Porte de Versailles Convention Center, the city 1s both
connected and sheltered from the hustle and bustle of Paris. It 1s an 1deal
destinationto recharge 1n a pleasant and green environment.

Paris Expo Portede Ver ailles)




HISTORY OF THE DOMAIN
The Queen Margot

Marguerite de Valois, mcknamed Queen Margot by the writer Alexandre
Dumas 1n his eponymous novel, was one of the most cultured political figures of
her time.

In 1606, to escape the plague, the Queen found refuge at the Domaine d'Tssy-les-
Moulineaux, a picturesque hideaway far from the hustle and bustle of Paris.
Nestled in an 1solated environment, this domain became a symbol of her quest
for tranquility. In this preserved paradise, Marguernite de Valois found comfort
and mspiration, leaving behind a legacy that continues to endure today.

A patron of the arts and letters, she attracted the most distinguished artists and
all the great minds of her time to her new home. It was 1n this bucolic
atmosphere that Queen Margot wrote her memoirs.

Marguerite de Valois lived at the Domam for 9 years before passing away in
1615 at the age of 61.

14



The Sulpicians and the Chapel

After several successions, the Domaine Reine
Margot came into the hands of the Company of
Priests of Saint-Sulpice, an institution founded
by Jean-Jacques Olier m 1645 with the aim of
providing the traning of seminarians. This
property underwent a transformation to
become a place of retreat and meditation, now
named the Foyer de la Solitude

In order to accommodate semunarians, the
construction of the Chapel of Solitudes began m
1816. This buldmng, now a classihed historical
monument, bears witness to the passage of
centuries and holds a rich history.

This architectural gem houses within its walls 6
main stained glass windows, consisting of 48
medallions and 72 statues, depicting disciples. Each
of these medallions 1s a work of art reflecting either
the portraits of the holy figures or religious events
illustrating the life of Mary, the mother of Jesus.




THE HERITAGE OF THE PAST

The Domane de la Reine Margot, also known as the Foyer de la Solitude,
Maison des Philosophes, or the Country House, 1s an architectural marvel that
has lived through centuries. To truly appreciate the heritage value of this place,
one must go back to the early 17th century. At that time, the village of Issy-les-
Moulineaux was a favored retreat for the Parisian nobality.

GOGT PUNOIE SPMIT[OG A,

2t lssy - Solitude

View of the neo-Gothic chapel located in the extension of the West wing.

Opver the years, this place has undergone renovations, expansions, and numerous
works that have made 1t a memorable and unique location. Moreover, many
statues have been erected in honor of figures deeply rooted 1n the history of the
Domain. Here, you can find statues such as Notre-Dame des Bombes, the Virgin

of Solitude, Father Olier, Saint Michael, and the Virgin and the Child.

Other monuments grace the grounds of the Domain, such as the Chapel, the
Oratory, and the Foyer de la Solitude. This collection of artworks and buildings
creates a harmonious place and a haven of peace, steeped in centuries of history.
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The Origin of the Logo

Our logo draws its essence from the symbol of the
Company of Priests of Saint-Sulpice, the uppercase letters
"AM," symbolizing the sacred appellaion of "Auspice
Maria," which translates literally to "Under the protection of

Mary."

Since their foundation, they have held fervent devotion to the
Virgin Mary, considering her their protector and spiritual
guide.

The Auspice Marna, also known by the distingushed title of
Our Lady of Good News, holds a place of honor among the
revered titles of the Virgin Mary. She 1s perceived as the
messenger of good news and divine blessings.

Latin inscriptions =
=%
. . . . w
Pay attention to the walls and monuments, and you will discover several Latin
mscriptions. Here 1s their meaning;:
; "Sanctifia eos in veritate," which translates to "Sanctify them in truth": Reminds
o« us of the importance of seeking truth and purity in our actions and thoughts. 2 o
"Maria Solitariorum Mater" pays tribute to Mary, designating her as "Mary, ,:/
mother of the solitaries," expressing her protective role towards those who lead £ 8
a contemplative or solitary life. 'f
"Requiescant in pace," translated as "Restin peace," conveys the wish for peace e
and serenity for the souls of those who have departed this world. 5.
I

"Pro Domo sibi credita orare non cessat sulpitius,” translated as "He never
ceases to pray for the House entrusted to him.*

These inscriptions remind us of the value of faith, compassion, and the quest
for truth, offering a timeless message to contemplate.

;l.- ” A 1 VAR !""' e : "ﬁ
T RN
s [ ail” s v L BTAS

-



\/\3( WILMOTTE & ASSOCIES
ARCHITECTES

il Jean-Michel Wilmotte,
| Architect of the projet.




heritage and modern design

The project involved the transformation of a 17th-century building and the
creation of a new structure set within a preserved natural environment. The
existing buildings were restored, preserving their structure and facade while
mtegrating a prestigious hotel complexand a vegetable garden. The objective was
to preserve the site, highlight its history, and provide a place of restin harmony
with nature.

The projectapproach was based on an architectural graft that respected the
original architecture while introducing contemporary elements. It aimed to
showcase the location, perpetuate its history, and give it new functionalities. A
contemporary building was designed in continuity with the existing structures,
featuring a finely detailed facade and interplay of light, all while respecting the
surrounding landscape.

The project drew inspiration from the figure of Queen Margot, an arts patron
associated with the historic site. Elements such as portraits, ruffled collar motifs,
and antique botanical engravings inspired the hotel's decor, particularly in the spa-
pool area and the restaurant.

Collaboration with the Architects of Historic Monuments was essential since the
rehabilitated building 1s classified as a historical monument. Their expertise
helped preserve, for example, the old wooden frameworks.

Furthermore, collaboration with the Company of Priests of Saint-Sulpice allowed
for the restoration of the neo-Gothie chapel, turning it into an event space, and
the preservation of the Oratory for exclusive use by the seminary priests.



LE JARDIN DES QUIETUDES

A magnificent garden with a breathtaking view of the Eiffel Tower, its name
refers to historical monuments.

The garden today follows the same layout and alignments as it did in the 17th
century. Across one hectare, there are 5000 square meters of plantings, 1000
square meters of grassed pavements equipped with eco-friendly drainage
systems, and around a hundred diverse trees and 200 fruit trees.

Indigenous species from the Tle-de-France region have even been planted to
prioritize biodiversity. The vegetable gardens and orchards have 80 varieties
of vegetables, fruits, and aromatic plants, primarily used for the Chef's cuisine
and mixology at the bar. A heated greenhouse is dedicated to cuttings and the
cultivation of certain citrus fruits.

The Domaine's garden 1s truly what makes 1t such a unique place. Itis at the
heart of everything, inviting itself into your plate, your room, and even your
massage cabin.




You can simply stroll through it and forget you're
in Paris... have lunch on the terrace, picmc there with
your loved ones, let your children play there on
Sundays during brunch, read quietly from the solarium,
pick fruits with our pastry chef, organize a

giant barbecue with your colleagues, or even privatize
our heated greenhouse to add a touch of magic to your
events.
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Bistronomic Restaurant

Marguerite 1606 restaurant offers a
bistronomic vegetal cuisine inspired by
the vegetable garden and orchard. The
dishes are comforting, traditional, and
convivial, showcasing seasonal ingredients
sourced locally.

Reservations /01587 53 65 8’1:

Breakfast (Weel): 6:30AM - 10:00AM / 5

Breakfast (Wecekzend) : 7200AM = 10:30AM

Lunch/(except Sunday): 12:00PM = 2:00PM

Dinner 24/ 7 - ()OPM 1() ()()PM -

Brunch (av (uldble kids (lub) Sundd\ 12 00PM - 3:00PM
94
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Cocktail Bar

With an exclusive approach to the French bar, Marguerite 1606 Bar comes to
life day and night. Reminiscent of the best mspirations from an herbalist's shop,
it takes on the appearance of a tearoom during the day, with jars filled with
dried flowers and aromatic herbs for fresh juice. As mght falls, the botamcal-
mspired cocktall bar takes center stage, with its hammered steel ceiling
providing the sensation of being immersed. Six signature cocktails create a
symphony that evolves with the seasons and the ingredients harvested from the
kitchen garden.

’ ppen everyday from 10: |
rIyatization upon request

. |
-
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Open from Thursday to Saturday
from 6:00 PM to 11:00 PM.
Available for private events upon
request: Meetings, private events, or
Memorable moments.
Reservations: 01 87 53 65 81
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Would you like to conclude your meeting

with a unique and exclusive experience?
Reservations at 01 87 53 65 73

29




THE BEDROOMS

History blends with contemporary style even in your rooms. Discover a relaxing
and cozy atmosphere where the decoration and natural tones mnvite rest and
relaxation. Designed by Jean-Michel Wilmotte, the rooms and suites combine
natural wood, mineral accents, and portraits of Marguerite de Valois.

With views on the historical garden or the surrounding parks, all rooms and
suites offer a level of tranquihity you wouldn't imagine at the doorstep of Paris.
Come and rest while meditaing on quotes from Marguerite de Valois' literary
writing. Treat yourself to a moment of well-being and pamper your body with
Anne Sémonin products you'll find in your bathroom. It's ime to unwind. Close
your eyes and escape into a timeless experience.
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Our superior bedrooms (a total number of
28) mesuring between 25 and 32 square
meters

Being located on the West facade, they
offer views of the nearby wooded park. You
will appreaate thewr tranquility and the
warm, cozy light of a sunset in the evening.
We also have 7 superior rooms with
balconies.

Our deluxe bedrooms (a total number of 42)
measuring between 25 and 32 square meters

Mainly located on the East facade of the
Sulpice Pavilion, they offer views of the
classified garden, and for most of them, a view
of Paris and the Eiffel Tower. Expect waking
up gently here; the sun rises early. Open the
windows and let yourself be lulled by the
birdsong. We also have 11 Deluxe rooms with
balconies and Eiffel Tower views.

31



Our Junior Suites (T'otal number of 7)
Measuring between 35 and 42 square meters

Spread across both buildings (Sulpice and Margot), our Junior
Suites stand out for the spaciousness of the bedroom and

bathroom. Very bright, some of them offer the opportunity to
observe the property from different angles.

32






3 Signature Suites echoing
the history of the Domain

La Suite Margot (view on Eiffel Tower)
La Suite Chapelle (in the Chapel)
La Suite Eiffel (view on Eiffel Tower)




LE REFUGLE DE MARGOT

Find refuge in the greenest of
Parisian spas. The Refuge de
Margot 1s a 300 m2 oasis of well-
being, completely oriented and
open to the garden. You can
observe the vegetation from the
heated swimming pool, the
solartum, the sauna, the hammam,
the yoga room, the fitness area, or
even from your massage cabin.
The atmosphere here will fill you
with a disconcerting serenity,
almost spiritual. But here, botany a—

and vegetation are not just a matter :
of lanﬁscape' the Chg)lilce of our Natural, plant-based products made i France

partner brands also reflects shared with a reduced carbon footprint. We have

values of sustainability and ethics. created a wide range of customized treatments
for adults and children, to treat yourselt or
receive as a gift, alone or as a couple.

OUR PROMISLE?

The selection of our partner brands is based on shared values of sustamability and
ethics. Our promuse? Natural, vegan products, made m France, with a reduced carbon
footprint. We have created a wide range of customized skincare products for adults and
children, to treat yourself or others, alone or together.

*  Anne Semonin: Vegan products
with natural active ingredients made n
France.
*  Le Rouge Francais: The first
certified organic and vegan cosmetic brand.
*  Quate: Natural, organic, and
playful skincare tailored to the needs
and ergonomics of children.
*  Manucurnist: Vegan, cruelty-free nail

35 polish made in France!









YOGA CLASSES

Join our yoga class in the fitness room and seize the opportunity to refocus on your

body through breathing and specially adapted poses. Connect your body and mind to
relieve stress and gain inner peace.

Yoga 1s not only about meditation and breathing. It also works all the muscles 1 your
body, making you more flexible, strengthemng your back, reinforcing your joints,
improving your balance and boosting your concentration. An opportunity to link your
body and mind and progress at your own pace 1n an exceptional setting.

CLASS SCHEDULE:

*  Thursdays 7:00 pm: Yin Yoga (60min)

*  Saturdays 9:00 am: Vinyasa Yoga (60min)

e Sundays 10:00 am: Hatha Flow Yoga (60min)
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LE DOMAINE REINE MARGOT
A hotel from the Collection

| l

GALLERY

HOTEL
COLLECTION

The MGallery Collection brings together a collection of unique addresses,
where fascinating stories are experienced and shared.

These more than 120 boutique hotels around the world have a unique
history, inspired by the remarkable past of the building or the destination that
hosts 1t, allowing each of its guests to live memorable moments. MGallery
Collection estabishments are places where guests experience the most
beautiful experiences, marked by exceptional interiors, an art of mixology that
awakens all the senses, and a well-being offer focused on daily balance.

MGallery Collection guests leave with an unconditional desire to discover the
other gems of the brand to experience a new and unique adventure.

Some of the most renowned addresses 1n this collecton include the Molitor
Hotel in Paris, the INK Hotel in Amsterdam, the Santa Teresa Hotel in Rio
de Janerro, the Porter House in Sydney, Australia, the Muse Bangkok
Langsuan in Thailand, and the Hotel des Arts in Saigon, Vietnam.

39



A common thread among the hotels
n the collection: unique points of
1dentity linked to the remarkable
history of the establishment or the

destination that hosts 1t.

Discover our signature cocktail, our
sensory signature treatment, our
1conic 1item, our 1conic suites, our
memorable moment, and the
postcard of the Domain. All these
elements are created to allow you to
take away the memory of your stay
and to tell your story.

The Memorable Moment of the
Domain:

Enjoy a tasting of 4 rum varieties 1n a
neo-Gothic chapel classified as a
historical monument, while listening
to the history of the place told by our
expert bartender. Whether
you're alone, 1 a small group, or with
a companion, 1its an unforgettable
experience.

rum

The Postcard

The signature treatment
« Autour du Potager »

Speaally developed for Domame Reine
Margot, this personalized Anne Semonin
facial treatment offers a sensory journey
through the Doman's vegetable garden.
Loaded with aromatic oils and botanical
extracts, this powerful antioxidant treatment,
enriched with natural actives, breathes new
life nto your skin, repairing damage caused
by daly free radicals. Your complexion

regains 1ts radiance, and your skin 1s
protected  from  dally  environmental
AgIressors.




The «Col en Fraise »

This refined accessory, populanzed
by Marguerite de Valois m the 17th
century, embodies elegance,
supported by the purity of white and
the craftsmanship of the craftsman.
Reproduced m ongami and framed
n each room, 1t becomes an 1conic
object of the place. The carpet 1s
decorated with the diamond pattern
of the ruff collar, while some room
lighting fixtures reveal its reflections
on the walls. A bndge between
ancient traditon and contemporary
graphic design, the regular geometry
and rounded shapes embodies
femmimity and the harmony of well-
being that guests experience at the
heart of the hotel.

The tomato Spritz cocktail

This cocktail from the bar 1s served during
the spring-summer season. Fresh, floral, and
light, 1t1s made with St-Germain vodka,
fresh tomato, tomato liqueur, rhubarb, and
tonic. T'o enhance both the presentation and
the flavor, it1s accompanied by a basket of
cherry tomatoes and a dehydrated tomato
placed at the time of service.



LOCAL COMMUNITY

'

i \ N.,.i responsible approach: beehives placed on the

(N L% roofs, provision of electric bicycles, renewable
’ ' energy Initiatives, fruits and vegetables from
~ . the garden used in the kitchen, surplus food
' from the restaurant offered to the social

;'_ 1 }\ _,,’ff" 5 We are committed to adopting an eco-
o

grocery store of the town hall of Issy, local
| bakery supplying bread, creation of a CSR and
Innovation committee within the hotel.

We aim to develop a local commumty through
#4 an event calendar that will evolve with the
seasons and highlight local artisans and actors

5 through fun, well-being, or holistic workshops.

A program of "Wellness/Yoga' urban retreats
1s availlable on our website. These retreats are
organized in partnership with Yogascope.

Isséens and other guests of the Domain will S
NY /2

@

have the pleasure of discovering the history of
the Domain, as well as 1ts many monuments,

§
independently, thanks to our audio-guded ‘V -‘
tour accessible on the room directory (or on
this guide).

Children are also honored: a club has been
planned to keep them entertained m a fun and
educational way every Sunday during brunch,
from 12 pm to 3 pm. Numerous workshops
will also be organized throughout the year. We
have also established a partmership with the
Museum of Playing Cards located next to the
hotel, especially during Heritage Days.
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Lifestyle Loyalty Program

CLASSIC

Acco
Ly
/ L

Loyalty beyond the stay. Our members are rewarded at all times. They
have the choice among thousands of hotels, restaurants, and memorable
experiences to live according to their desires.

EXPLORE THE WORLD |
40 brands & 110 countnes, 5,200 addresses, from luxury to economy,
from hotel resorts to private rentals.

EARN POINTS |
Accumulate Rewards points at any time.

GET MORE REWARDS |
Welcome drinks, exclusive presales, and even suite upgrades.

6 statuses with exceptional privileges:Classic | Silver | Gold | Platinum
Diamond | Limitless

ALLMEETING PLANNER |

Every event organized earns Rewards for the orgamzers for their future
events or personal stays..
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Notre-Dame des Bombes
Chapelle de la Solitude

Statue du Pere Jean-Jacques Olier
Vierge de la Solitude

Oratoire de la Sainte Famulle

Jardin des Quiétudes

Pavillon Sulpice

SPA

Pawillon Margot

Restaurant Marguerite 1606

Bar Marguerite
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Experience an immersive and enriching journey as you
are guided by the voice oh ouf histortan and members of
the Court presenting their services.

Discover the Domain and its history independently while
strolling along the paved pathways with grassy
surroundings.

Travel beyond time.

Saint-Michel
(Sacré-Coeur)

Le Pere
Olier

Notre-Dame des
Bombes

La Vierge de
la Solitude

LaVierge a
I'enfant




‘Workplace well-bemng
Events and
Experiences for our

Heartists.

®  Career development

Dialogue a support
Meetings between & Personalized training
apprentices and interns. plan at the request of

employees.

g W orkspace ergonomics
) ' and design

Litting bed

1n the rooms.
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IMPACT
ENVIRONNEMENTAL

“Nothing 1s lost, nothing 1s created, everything 1s transformed”

Substainable cuisine
Local, organic and seasonal products.
Vegetable- based cooking.

Waste management

Partnerships with commutted brands such as Wmnow, who weigh and film our bins
to measure our impact.

Our food waste 1s recycled 1n compost, so that it doesn’t end up 1n landfill, while
feeding the organic garden.

Local sourcing to reduce our carbon footprint
Partnerships with local suppliers: cheesemarkers, bakers, meat and fish suppliers
located in Ile de France and Issy-les-Moulineaux.

SPA Vegetal
Partnerships with committed brands such as Anne Semonin and Le Rouge
Francais, which use excusively plant-based and vegan products.




CHRONOLOGY

1599
Construction of the Domain

1606 - 1615

Arrival of Queen Margot fleeing the plague in Paris
1615

Death of Queen Margot

1641

Foundation of the seminary by Jean-Jacques Olier
1645

Foundation of the Company of Priests

1655

Sale of the Domain to Alexandre Le Ragois de Bretonvilliers, member of the seminary
1657

Death of Jean-Jacques Olier

1700

The Domain became the House of Philosophers, welcoming seminarians and philosophers

1789
Sale of « la Maison des Philosophes » as a national good

1818
La Maison des Philosophes and the gardens become the « Foyer de la Solitude »

1842
Reconstruction and expansion by Michel-Etienne Faillon

1846

Construction of the neo-gothical chapel

1871
The Domain was bombed during the Franco-Prussian War. The statues and stained glass were
replaced, and the old residence of Margot was completely rebuilt.

1905

The Domain became a rest house for seminarians

1996

The « Chapelle de la Solitude » and the oratory become historiczl monuments

1996

Construction of the burial place for the priests of Saint-Sulpice

2016

Closure of the Foyer de la Solitude and the beginning of the Domaine de la Reine Margot project
2023

Opening of the Domaine 48
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GLOSSARY

AUTHENTICITY

Our hotel embraces authenticity in every detail, from its historic architecture,
to the locally sourced ingredients in the kitchen.

BISTRONOMIC

A word formed from the terms 'bistro' and 'gastronomic,' describing a place
offering high-quality culinary dishes. Elaborate on the term's defimtion at the
Marguerite 1606 restaurant.

CSR

In our hotel, Corporate Social Responsibility (CSR) 1s not just a word; it's our
commitment to making a positive mmpact. We embrace sustainability,
community engagement, and ethical business practices to create memorable
experiences for our guests while leaving a lasting positive mark on our
environment and society.

DESIGN

As a foundation of the MGallery Collection brand, the project, entirely
conceived by the architectural firm Wilmotte et Associés, offers a design that
blends modernmity and history.

EIFFELTOWER

Soaring majestically to a height of over 330 meters, the FEiffel Tower, an
1conic monument, can be viewed 1 all its grandeur from many bedrooms,
our meeting spaces, and the garden, allowing our guests to gaze upon this
symbol of France

FAMILY

The Domaine Reine Margot 1s the 1deal place for family gatherings and to live
exceptional and memorable moments.
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GUEST

Every clhient will feel like a special guest at the court.

HOSPITALITY

Staying at the Domain is the promise of a moment shared with its hosts.

Experience a new form of hospitality: an exchange of smiles, kind words, and
personalized attention throughout your stay

ISSY-LES-MOULINEAUX

A city just a stone's throw from Paris, it 1s a lively and welcoming destination,
perfect for both professional and personal stays, whether you are traveling as a
couple, with family, or with friends.

JARDIN DES QUIETUDES

A true breath of fresh air near Paris, the gardens are a source

of tranquility and escape. The vegetable garden and greenhouse promise
to discover new flavors and scents

KMO0

Every detail of the hotel 1s carefully considered to prioritize local sourcing,
thereby reducing the number of intermediaries between suppliers and the hotel

LUXURIOUS

Comfort, refinement, and elegance are at the heart of the Hote. Whether it's

for a romantic getaway, a business trip, or a luxury escape, we offer you an
unforgettable luxurious experience
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NOBLE
Reflecting the
atmosphere.

PRIESTS

MEMORABLE MOMENT

As a cornerstone of the MGallery brand, the memorable moment 1s an
experience unique to each hotel in the collection, an experience you
won't ind anywhere else.

hotel’s elegance, refinement and distnguished

ORCHARD

Every day, our chel and his teams go to the garden to select the freshest
and most fragrant ingredients, which will become the heart of his
culinary creations.

The presence of priests for 4 centuries in our history 1s reflected in the
serene ambiance and architectural grace of our chapel, adding a unique
touch to your stay.

ROYALTY

QUAINT
Evoking a charming and picturesque setting, especially in the context of
its unique architecture or surroundings.

Steeped 1n history, our hotel has hosted royalty and nobility throughout

the ages.
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SEASONS

The Domain follows the rhythm of the seasons. For instance, the recipes and
cocktails of Marguerite 1606 are crafted in harmony with the harvests from the
garden.

TRANQUILITY

Seek serenity and unwind in the Domain, where tranquility reigns supréme,
allowing you to escape the hustle and bustle of everyday life.

UNIQUE

Discover a unique place.

VIEWS
Nestled on the heights of Issy-les-Moulineaux, the Domain  offers a panoramic

view of the Capital.

JMWILMOTTE

A renowned architect behind the project, he 1s distinguished by the
simplicity of his designs and his meticulous selection of materials.

CROSSROADS

Herein lies the symbolism of the united destiny of all the individuals who

have worked towards the realization of this exceptional project since 2017
YOGA

The Domain provides an i1deal setting for the practice of Yoga. We ofter
yoga classes as well as urban retreats, both at the studio, in the gardens, and
by the swimming pool

ZEN
Step through the gates of the Domain, and let go
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Valet Parking

Shuttle between the

Accor Headquarters and the hotel

- Sedan 25¢€ including taxes (4 peoples)
- Van 55€ includingtaxes (7 peoples)
Reservation: 01 87 53 65 87

Parking

- Indigo: 19 Rue Vaudetard, ILM

- Zen Park : 29-31 Rue Victor Hugo, ILM
- Indigo: 57 rue du Général Leclerc, ILM

Transports

- Bus: Lines 123, 169, 190, 290
- Métro: Ligne 12

- Corentin Celton

- Mairie d’Issy

- CityScoot :

- Avenue Jean Jaures

- Rue Auguste Gervais, ILM 53

3 Cours de la Reine Margot,
92130 Issy-les-Moulineaux
Tel: 01. 87.53.65.70

Google Maps Click here:

n—
X


https://goo.gl/maps/Yrg51hBbdtGTjCR17
https://goo.gl/maps/Yrg51hBbdtGTjCR17
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